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News Quality and Credibility:
Their Relation to Profit and Circulation

BIBLIOGRAPHY

Compiled by Esther Thorson, University of Missouri School of Journalism

Artwick, Claudette Guzan, & Gordon, Margaret T.
(1998).  Portrayal of U.S. cities by daily newspapers.
Newspaper Research Journal, (Winter), 54-63.

Blankenburg, William B. (1989).  Newspaper scale and
newpaper expenditures. Newspaper Research Journal,
(Winter), 97-103.

Blankenburg, William B. (1995).  Hard times and the
news hole.  Journalism and Mass Communication
Quarterly, (Autumn), 634-641.

Blankenburg, William B., & Ozanich, Gary W. (1993).
The effects of public ownership on the financial
performance of newspaper corporations.  Journalism
Quarterly, Spring, 68-75.

Bogart, Leo (1989).  Press and public.  Hillsdale, NJ:
Lawrence Erlbaum.

Bogart, Leo (1996). Public ownership:  Does it
compromise editorial quality?  presstime, June, 48.

Burgoon, Judee, Burgoon, Michael, & Buller, D.B.
(1986).  Newspaper image:  Dimensions and relation to
demographics, satisfaction.  Journalism Quarterly, 63
(Winter), 771-781.

Coulson, David C. (1994).  Impact of ownership on
newspaper quality.  Journalism Quarterly, (Summer),
403-410.

Coulson, David, St. Cyr, Charles, & Lacy, Stephen
(2000).  City hall reporters’ evaluation of coverage.
Newspaper Research Journal, 21(3), 27-38.

Demers, David (1996).  Corporate newspaper structure,
editorial page vigor and social change.  Journalism &
Mass Communication Quarterly, Winter, 857-877.

Demers, David (1996).  Corporate newspaper structure,
profits and organizational goals.  The Journal of Media
Economics, Spring, 1-23.

Demers, David (1996).  The menace of the corporate
newspaper:  Fact or Fiction?  Ames, IA:  Iowa
University Press.

Demers, David (1998).  Revisiting corporate newspaper
structure and profit-making.  The Journal of Media
Economics, Spring, 19-35.

Demers, David (1998).  Structural pluralism, corporate
newspaper structure and news source perceptions:
Another test of the editorial vigor hypothesis.
Journalism & Mass Communication Quarterly, Autumn,
572-592.

Demers, David (1999).  Corporate newspaper bashing:
Is it justified? Newspaper Research Journal, 20(1), 83-
97.

Gaziano, Cecilie, & McGrath, Kristin (1986).
Measuring the concept of crediblity.  Journalism
Quarterly, Autumn, 451-462.

Gaziano, Cecilie (1987).  News people’s ideology and
the credibility debate. Newspaper Research Journal, 8
(Winter), 1-18.

Gaziano, Cecilie (19xx).  How credible is the credibility
crisis?  Journalism Quarterly.

Gladney, George (1990).  Newspaper excellence:  How
editors of small and large papers judge quality.
Newspaper Research Journal, 11(Spring), 58-72.

Gladney, George (1996).  How editors and readers rank
and rate the importance of eighteen traditional standards
of newspaper excellence.  Journalism & Mass
Communication Quarterly,  73(Summer), 319-333.

Griswold, William F., Jr., & Moore, Roy L. (1989).
Factors affecting readership of news and advertising in a
small daily newspaper. Newspaper Research Journal,
10(Spring), 55-66.

Ibelema, Mineabere, & Powell, Larry (2001).  Cable
television news viewed as most credible.  Newspaper
Research Journal, 22(1), 41-51.

Johnson, Thomas J. & Kaye, Barbara K. (1998).
Cruising is believing:  Comparing internet and
traditional sources of media credibility.  Journalism &
Mass Communication Quarterly, 75(Summer), 325-340.



 2

Kellerman, Donald (1992).  America’s love-hate
relationship with the press.  Media Studies Journal, New
York:  Freedom Forum mMedia Studies Center.

Kiousis, Spiro (2001).  Public trust or mistrust?
Perceptions of media crediblity in the information age.
Mass Communication & Society, 4(4), 381-403.

Lacy, Stephen, & Fico, Fred (1990) Newspaper quality
& ownership:  Rating the groups. Newspaper Research
Journal, 42-56.

Lacy, Stephen, & Fico, Fred (1991).  The link between
newspaper content quality and circulation. Newspaper
Research Journal, (Spring), 46-57.

Lacy, Stephen, & Martin, Hugh J. (1998).  Profits up,
circulation down for Thomson papers in the 80s.
Newspaper Research Journal, 19(3), 63-76.

Lacy, Stephen, Shaver, Mary Alice, & St. Cyr, Charles
(1996),  The effects of public ownership and newspaper
competition on financial performance of newspaper
corporations:  A replication and extension.  Journalism
and Mass Communication Quarterly,  (Summer), 332-
441.

Lacy, Stephen, Sohn, Ardyth B., & Lowndes, F.
Stephens (1989).  A content analysis of metropolitan and
suburban newspapers in Denver & Detroit. Newspaper
Research Journal, (Spring), 39-50.

Litman, Barry R., & Bridges, Janet (1986).  An
economic analysis of American newspapers. Newspaper
Research Journal,  (Spring), 9-26.

Martin, Hugh J. (In press).  Measuring newspaper
profits:  Developing a standard of comparison.
Journalism and Mass Communication Quarterly.

McCombs, Maxwell E., & Poindexter, Paula M. (1983).
The duty to keep informed:  news exposure and civic
obligation.  Journal of Communication, Winter.

McGrath, Kristen, & Gaziano, Cecilie (1986).
Dimensions of media crediblity:  Highlights of the 1985
ASNE Survey, Newspaper Research Journal, 7(Winter),
55-67.

Media Management Center (2001).  The power to grow
readership.  Research from the impact study of
newspaper readership.  Chicago:  Northwestern:  Media
Management Center.

Meyer, Philip (1988).  Defining and measuring
crediblity of newspapers:  Developing an index.
Journalism Quarterly, Fall, 567-574.

Picard, Robert G. (1998).  Measuring and interpreting
productivity of journalists. Newspaper Research
Journal, 19(4), 71-84.

Rimmer, Tony, & Weaver, David (1987).  Different
questions, different answers?  Media use and media
crediblity.  Journalism Quarterly, 64(Spring), 28-36, 44.

Robinson, Michael J., & Kohut, Andrew (1988).
Believability and the press.  Public Opinion Quarterly,
52, 174-189.

Rouner, Donna, Slater, Michael D., & Buddenbaum,
Judith M. (1999).  How perceptions of news bias in news
sources relate to beliefs about media bias.   Newspaper
Research Journal, 20(2), 41-51.

Squires, James D.  (1994).  Read all about it: The
corporate takeover of America’s newspapers.  New
York:  Times Books.

Stamm, Keith, & Dube, Ric (1994).  The relationship of
attitudinal components to trust in media.
Communication Research, 21(1), 105-123.

Stone, Gerald, Stone, Donna b., & Trotter, Edgar P.
(1981).  Newspaper quality’s relation to circulation.
Newspaper Research Journal, (Spring), 16-24.

Stone, Gerald C., O’Donnell, Mary K., & Banning,
Stephen.  Public perceptions of newspaper’s watchdog
role. Newspaper Research Journal, 1997, 86-102.

Wanta, Wayne, Hu, Yu-wei, & Wu, Hi-chen (1995).
Getting more people to read more newspapers:  Factors
affecting newspaper reading. Newspaper Research
Journal, Winter, 103-.

West, Mark D. (1994).  Validating a scale for the
measurement of crediblity:  A covariance structure
modeling approach.  Journalism Quarterly,  71(1), 159-
168.

Esther Thorson, Ph.D., is Professor of
Advertising and Associate Dean of
Graduate Studies, University of
Missouri School of Journalism.


